
APA DOCUMENTATION STYLE
This is the documentation style of the American Psychological 
Association.  This style is typically used for papers in psychology, and 
some other social sciences.  It is very similar to the styles used in 
sociology, economics, and other disciplines.

APA DOCUMENTATION IS MADE UP OF TWO 
COMPONENTS:

1. AN IN-TEXT CITATION introducing the source material

2. A REFERENCES ENTRY for each source cited in the paper.



Authorõs Name

Year of Publication (in parentheses)

Authorõs Expertise

Title of the Source

Page number of the exact material (in 
parentheses at the end of the source material 
used in your paper ðpreceded by p.)



Example A:

Raymond A. Schroth, (1997) dean of Fordham College and author
of The American Journey of Eric Sevareid , in his article òManic
Capitalist System Fueled by Advertisingóargues òtherise of
advertising coincided with a change in the way we viewed
human natureó(p. 62).

Letõs break the introduction down to its component 
parts :

Authorõs name:  Raymond A. Schroth

Year of Publication: (1997)

Authorõs expertise:  dean of Fordham College and author of The American 
Journey of Eric Sevareid

Title of source:  òManic Capitalist System Fueled by Advertisingó

Parenthetical page number: (p. 62)

NOTICEthe page number in parentheses.  Unlike MLA style, The APA 
page number is preceded by p.



The page number in parentheses after 

the source material serves two 

purposes:

The page number marks the END of the 
source material.

The page number indicates where 
(specifically) someone else could find the 
passage you used but in the original 
document.



John E. Calfee, (1998) resident scholar at the American
Enterprise Institute, a conservative think thank in Washington
D.C., in his article òHowAdvertising Informs to Our Benefit,ó
claims that advertising regularly gives consumers òimmense
amounts of informationóthat benefits more than just the
advertiser (p. 85).

Letõs break the introduction down to its component parts :

ÅAuthorõs name:  John E. Calfee

ÅYear of Publication: (1998)

ÅAuthorõs expertise:  resident scholar at the American Enterprise 
Institute, a conservative think tank in Washington D.C.,

ÅTitle of source: òHow Advertising Informs to Our Benefitó

ÅParenthetical page number: (p.85)



Punctuation and the Parenthetical 

Page Number

Direct Quote:  ò. . . coincided with a 
change in the way we viewed human 
natureó (p.62 ).

üNotice the end quotation marks BEFORE the 
parentheses and the period AFTER the 
parentheses.

Paraphrase:  that benefits more than just 
the advertiser (p.85 ).

üNotice the period AFTER the parentheses



Internet Sources and Page 

Numbers
For internet sources, use the numbering system on 
the print out you receive for that material, unless 
otherwise instructed by your teacher.

Example:  òas human beings altered their way of 
viewing human natureó (3 of 7).

The Authorõs Name should be stated fully the first 
time you use and introduce a source.

In subsequent references to the same source, the 
author can be referred to by his/her Last Name 
Only.



First time:  Raymond A. Schroth,(1997) dean of Fordham 
College and author of The American Journey of Eric Sevareid , 
in his article òManic Capitalist System Fueled by Advertisingó 
argues . . .

Later in the argument:  Schroth (1997) argues . . .

Authorõs Expertise needs to be stated in first 
introduction, and hereõs why:

× Authorõs expertise adds credibility to your argument.  USE that to your 
advantage.

× Readers read differently when they know that they are reading EXPERT 
testimony.  They wonõt know that unless you tell them, so TELL THEM.

× Authorõs expertise tells readers that you are using experts for your supporting 
material, not just anybody.



Titles

Ç TITLES should be underlined or italicized if they are the 
title of a book, movie, television program, or magazine title.

Ç TITLES should be in òquotation marksó if they are the title 
of an article or chapter in a book or an article in a magazine.

Ç If you choose NOT to introduce your sources within your text 
(and you have that option from your instructor), hereõs what 
you would do:

òThe rise of advertising coincided with a change in the 
way we viewed human natureó (Schroth,1997, 62).



REFERENCES 

EACH source introduced and USED in your paper should have a 

corresponding entry on your References page.

Example A:

In-text : Raymond A. Schroth, (1997) dean of Fordham
College and author of The American Journey of Eric
Sevareid, in his article òManicCapitalist System Fueled by
Advertisingó

References Entry:  

Schroth, Raymond A. (1997) òManic capitalist system fueled by 

advertising.ó National Catholic Reporter 7(4), 60-75.



Example B:

In-text : John E. Calfee, (1998) resident scholar
at the American Enterprise Institute, a
conservative think thank in Washington D.C., in
his article òHowAdvertising Informs to Our
Benefit,ó

References Entry:

Calfee, John E.  (1998) òHow advertising informs to our 

benefit.ó Consumersõ Research Magazine5(2), 76-90.



Notice a couple of things:

V The title of the article is not capitalized AS IT WOULD BE IN YOUR 

PAPER.  Only the first letter of the article title is capitalized.

V The title of the magazine, however, is capitalized as any title would ð

first letter of first word, last word, and all important words between.

V APA documentation requires a volume and issue number following the 

title of the magazine.  That information would be available on the 

magazine or in any electronic version of that magazine or its 

articles.



Say that you have an article written by John Johnson.
However, what you want to use is a quote by Robert Robertson .
Hereõswhat that would look like .

Robert Robertson, head of research and development at Hewlett
Packard, reports that even the economic slump of the early 21st

century could not stop the growth in the computer industry (cited
in Johnson, 1997).

Reference Entry:

Johnson, John. (2008) Rapid Development in the Computer Industry in

the Early 21st Century.  New York: Houghton Mifflin.


